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Project Overview: 

Trenton is at a pivotal crossroads. A decision is at stake that can either lead Trenton to a newer, 

improved state or walk the downward slope it is headed for. With the 2014 elections looming ahead, 

this is the moment to facilitate change.  We, the Think Trenton, propose this Trenton Elections website 

as a space that aims to educate, envision, and acts as a platform that raises pivotal issues of the people. 

Our proposal is aimed at the people of Beautiful Trenton, who deal day to day with the issues our 

website strives to address. Our collaboration with this movement is of much importance as our goals for 

Trenton converge: envisioning the future of the city, articulating the vision, educating the voting public, 

and encouraging the candidates to commit to their solutions. The people of Beautiful Trenton are 

diverse Trenton residents who want to see change happen and now. As facilitators of change, their need 

is to communicate and educate people over various platforms. We understand that. In the Trenton 

Elections website, we propose a “Beautiful Trenton Feed”, which will anchor and analyze the positions 

of candidates on various issues. We, the Think Trenton, and Beautiful Trenton are also united in our 

target audience: the people of Trenton. Below is an outline of our goals and how we will achieve it 

through the website: 

 Goal 1: Introduce the audience to the candidates and their platform -- Build candidate profiles 

for each candidate with their latest interviews, and statements made by them. 

 Goal 2: Allow the audience to form their own opinions on the candidates – Build a quiz that has 

questions on the major issues with statements on them from each candidate. When the quiz is 

completed, it matches the user with a candidate based on his/her answer. 

 Goal 3: Update the audience on the public activities of each candidate: fundraisers, forums etc 

and the news in Trenton – Embed a ‘Crowdynews’ feed alike the one in  The Trentionian, that 

constantly streams candidate activities and the happenings in Trenton. 

 Goal 4: Encourage the audience to vote—Incorporate an inspirational video that sets the 

backdrop of Trenton and has various individuals expounding on why they vote. 

 Goal 5:  Equip audience with voter information – Create a page on the Voting requirements, the 

where and how to vote. 



 Goal 6: Cater to the Bi-lingual audience – Since the website is just at its inception now, the first 

priority is to have a Google translate module that will translate to Spanish since there Hispanic 

or Latinos make up 33.71% of the population according to the 2010 Census. 

 Larger Goal: The website will become a platform that houses many voices—the Beautiful 

Trenton, newspaper editors, civic groups and most potent of all, the people of Trenton. 

Analysis: 

Communications objectives: 

 The website strives to: 

 Inform the people in an objective, non-partisan way. 

 Become a space that synthesizes all the scattered information and presents it in a 

cohesive way. 

 Become a platform that can downstream to other modes of communication: through 

Facebook, Twitter, Tumblr, even opinion articles on newspapers. 

 Give a platform for the stakeholders to put forth their ideas: Beautiful Trenton, Civic 

groups, Newspapers, People of Trenton.  

 Educate on the importance of voting. As Stephen Slusher put it, the people’s vote 

matters here (municipal elections), one vote does make all the difference. The website 

will also point out the robust turnout for presidential elections (60%) as opposed to the 

municipal elections(28%). 

 Encourage people to vote! 

Reader Takeaway: 

 Our readers will walk away with: 

 A knowledge of the candidates and a clear understanding of their platform. 

 An opinion of who they might vote for. This is facilitated through the quiz. The small 

number of people we surveyed during class had little to no knowledge of the 

candidates. Stephen Slusher of Beautiful Trenton agreed, though stating that “it is still 

early in the game”. The quiz is the perfect way to ease the reader into the website; it 

provides them with a direction they can choose to pursue through the website, be it a 

candidate or an issue. 

 An understanding of why they should vote, especially in this game-changing election. 

The website will state the turnout for state elections as opposed to the municipal 

elections. As the people from Beautiful Trenton pointed out, each vote makes a 

difference in determining a course for the future.  

 The bigger picture—Trenton’s course now and the vision for its future. 

Audience:  

 Our audience are: 

 The people of Trenton, New Jersey. 



Size of the audience: 

 According to the 2010 Census Data, the population of Trenton is approximately 84,899. 

 75.4% of the people are 18 years and over. 

 2.7% of the population is in between the ages of 16 and 18. 

 8.7% of the population is in between the ages of 18 and 24. 

 23.1% of the population is in between the ages of 25 and 44. 

 25.1% of the population is in between the ages of 45 and 64. 

 8.9% of the population is in between the ages of 65 and 74. 

 9.6% of the population is 75 and over. 

16 years and over 3,330 78.1% 

18 years and over 3,214 75.4% 

21 years and over 3,061 71.8% 

62 years and over 950 22.3% 

65 years and over 792 18.6% 

(2010 Census Data) 

There is a distinct division of audience based on the age demographic: the youth, the middle-aged and 

the old. 

 Audience needs: 

 Based on the age demographics, there are specific issues that concern each of the following 

groups: 

 16-24 – Issues such as Education and Employment are the immediate concerns for this 

age demographic.  

 25-64 – Security is of paramount importance to this group. Therefore, Economy, Social 

Issues and the Political backdrop are of interest to this group.  

 65 and over – Healthcare and Benefits are the concerns for this group. With an 

increasingly undependable economy, especially in Trenton, this group will be interested 

in the candidate’s stance on these issues. 

Why read the Trenton Elections Website: 

 Previous Leaderships in Trenton has bred an atmosphere that is both unsafe and undependable. 

The people of Trenton have lost trust in both their leaders and the course the city is taking.  

Therefore, they are ready for a change. Ready for a platform that addresses their specific issues 

at the upcoming election.  The answer: Trenton Elections Website. 

 Just as the Big Easy forum proved to be an informative and useful source, our website will 

provide the people of Trenton with what they are looking for: information on specific issues. 

How the website will be read:  



 It is the vision of Think Trenton to build the website in such a way that the reader, upon 

entering the website, will be prompted to answer a few questions: in relation to their age, 

income and ethnicity. This information will tailor/reorganize the website in a way that specific 

issues of concern will come up first. 

 This will have to be a project undertaken by the next class.  

Audience Profile: 

 The Youth—Trenton paints a hopeless picture for the youth of the city. The population housed in the 

16-24 age groups might just be 11.4% but these are the leaders of tomorrow. With poor education and 

an even poorer economy and employment scope, they are set up for failure. “Trenton students remain 

trapped in an antiquated building, unfit for learning.”(NJ News) With increasing crime and an 

unconducive education system, students are lead down the wrong path. This age group is also the most 

active in social media, frequenting sites such as Facebook, Twitter and other internet outlets. The 

Trenton Elections website will attract these individuals by catering to their preference and advertising 

through outlets they are active in. The website will address issues such as Education and Employment in 

regard to the candidate and have a section for why this age group must vote – also a guide to first time 

voters. 

The Middle-Aged – This group is a major stakeholder amongst the masses of Trenton, be it voting or 

perpetuating change. This group comprises 48.2% of the 75.4% eligible to vote. The issue of utmost 

importance to this group is security: in employment, economy, government structure and society as a 

whole. This group tends to be the most politically active. The Trenton Elections Website empowers this 

group by giving them a platform to evaluate each of the candidates alongside their interests and also 

providing them a voice with what they think needs to be changed and how to perpetuate that change. 

This audience should also be broken along class lines. This group is also likely to use the internet as a 

source for information and as a platform which will help our cause.  

The Old – This group is home to the people of Trenton 65 and over. 18.5% of the population of Trenton 

is contained in this group. What they look to their government for is support. Health Care and 

retirement benefits and Stability in their old age is important to them. With the current economy and 

the alleged misuse of funds, this group is ought to feel threatened. Every demographic group is suffering 

in these hard times of Trenton, the old are not spared. They are the least likely to use Internet for 

information, relying on newspapers instead. We, the Think Trenton, think it is important to also have an 

objective platform to the group. It is our vision that the Trenton Elections website reaches other sources 

such as newspapers and online media; however this is not plausible now since the website is still at its 

inception. 

Our group chose to focus on the divide along the age lines because there are similarities and a 

convergence of interest along those lines. However as the website is developed, we can expand our 

audience: the novice reader, the expert reader, a bi lingual reader, a minority reader. These are profiles 

that can be developed as the Trenton Elections website develops.  

Key messages: 



  

 Drive. Change. Trenton. ( For the Home Page statement) 

 Educate our Future. 

 Our Old is our own. 

 Change must come to Trenton. 

 Let’s bring back stability and security.  

Project Style: The Wireframe 
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The blue seen above will be the left column of the website and the yellow  

will be the right column. The middle will have the transparent seal in the middle.  
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Special Considerations and special features: 

According to Census 2010 data, approximately 33% of Trenton citizens are of Hispanic ethnicity. 

This means that there is a higher percentage of Spanish-speakers in Trenton, than there were voters in 

the last mayoral elections. Naturally, the Spanish-speaking citizens have a significant impact on the 

elections, and because of this, our Trenton Election website should be robust enough to accommodate 

Spanish-speakers.  To achieve this goal, the website will need to be translated into Spanish. While hiring 

a translator to dub the site’s content into Spanish, it may be more efficient to incorporate Google 

Gadget for Translation, or a similar widget that can translate the site.  

Implementing the gadget within the site is as easy as copying and pasting into the site’s 

JavaScript code. Once that is done, a drop-down menu with a list of all the available languages will 

become visible on the site, and the user will be able to choose a language to view the website. Within 

seconds of choosing a language, the site is translated. Albeit the translators are not grammatically 

perfect, they are still fairly easy to understand. If need be, a translator can be brought in to clarify 

anything that is ambiguous even after the translator has done its function.    

Aside from the translation function, the site will also include widgets and buttons to link social 

media sites (like Facebook) to the Trenton Elections site. For example, there could be a Facebook icon 

and a Twitter icon at the top of the navigation bar, prompting the user to “like us” on Facebook, or 

Tweet about us. These buttons can be incorporated using Bootstrap, or even plain HTML and CSS. 

Regardless of how it is implemented, it is important to get the site out onto other social media 

platforms. Another way to do this is through RSS feeds that announce upcoming Trenton events and 

business news. RSS feeds are important because it boosts site traffic and gets the site listed on Google’s 

search engine quicker. Overall, the most important thing for the site is to be accessible to everyone and 

be well advertised on social media and search engines.  

 

 

 

Website flow chart/ Sitemap: 

The Trenton Elections Home Page has five top bar Headings/Menus. When you click each heading, it 

takes you to a respective page. Four of the five Headings have drop- down menus to make information 

clearer for the readers. For example, when a reader hovers on the ‘Meet the Candidates’ Heading, six 

drop down menus will display, one for each candidate. If the reader chooses to click on the ‘Meet the 

Candidates’ heading, it will have the quiz and the side of the page will have bars that lead to each of the 

candidates’ page. 
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Sample Content:  

Our sample content is a multiple choice quiz to help the user determine which candidates best matches 
their ideas of what a mayor should do. The quiz was created using php and html. The quiz should be a go 
to place for anyone unsure of either who the candidates are or which they are voting for. Once someone 
has finished the quiz, the profile page for the candidate will be displayed. Overall the goal for the quiz is 
to be an effective way to demonstrate to the user which candidates matches their opinions in an object 
and unobtrusive way. The quiz will list references for the information used so that anyone could go and 
check the statements. 

The guests from Beautiful Trenton, gave us the idea of incorporating a “Who do you think is your 
Candidate” vs. “Who is your Candidate?” This is for the users who already have a candidate they are 
rooting for. When the users finish taking the quiz, it will post side by side the candidate they had in their 
mind and the candidate generated through their quiz answers. We are still contemplating the 
constraints of implementation for this add on. 

Here is a snippet of our quiz:  

You can follow this link to get to our quiz: http://www.tcnj.edu/~richam10/TrentonQuiz.php 

Resources Required: 

 The current inception of the quiz requires someone who knows php and html. The quiz could be made 
using a WordPress widget which would then require knowledge of WordPress in place of php. However, 
WordPress is more limited on how the quiz can be displayed and there will be more difficultly in using a 
database to record information. The choice of whether or not WordPress should be used really comes 
down to the skills of the people who will be creating the final product. WordPress is capable of creating 
a site that does everything discussed here, it just can’t do any one aspect of it particularly well.  

  

http://www.tcnj.edu/~richam10/TrentonQuiz.php


Development Timeline: 

 9/18: We developed the idea for the quiz further. Divided the categories for the quiz. Nadya, 

Nivi and Brooks worked on the questions while Brett did the research and Max developed the 

code.  

 9/25: The prototype for the quiz had been completed. Sample content submitted. 

Note: By the next class we had planned to check the reading levels of the writing content as well 

as see if any more statements had been made by the candidates. 

 10/2: Reading levels check in progress. Color scheme and layout for the website decided for the 

proposal.  

Note:  Guests from Beautiful Trenton really liked the idea of the quiz. They gave us the 

suggestion of doing “Who do you think is your Candidate” vs. “who is your candidate?” aimed at 

users who already have a candidate they are rooting for. This comparison will show them their 

choice vs. the candidate generated through the quiz.  

Note: Max and Nadya are working together to figure if they can do this in php 

 10/9: Proposal submitted 

 10/16: Figure out if the add on suggested by the guests from Beautiful Trenton is possible. Talk 

with the Candidate Profile group to see if we can work together to link the candidates from our 

quiz to their profiles. 

 10/23: Statements will be ready to be incorporated into the quiz. The quiz will be ready to be 

inputted into the website. 

 10/30: Figure out php – WordPress compatibility.   

 11/6 : Quiz will be completed. All individual group projects must be completed. 

 11/13: Work on the blank layout of the website – the color schemes, dropdown menus, and 

have all the information ready to input into the website. 

 11/27: The layouts will be done when we come into class. In class, we will all put our parts of the 

project on the website and start editing the other content that needs to be added like ‘About 

Us’, Issues and all.  

 12/11: Website should be finalized by this date, everything incorporated.    

Sustainability: 

 Our site will be periodically edited and maintained through WordPress. 

 Regarding our quiz maintenance, the php code is commented so that anyone looking to 

maintain or improve it can easily understand all parts of the program. 

Analytics: 

Google Analytics will track the site performance. 

 

 


