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Project Overview and Website Goals:

The following proposal is a created for Beautiful Trenton who is in need of a website to 
engage and inform prospective voters for the 2014 Trenton mayoral election. These goals will be 
achieved by designing a professionally clean and user-friendly website that infuses traditional 
textual/information-based websites into a more modern and visually engaging and physically 
interactive website.

Analysis:

Communication Objectives:

Our website’s objective is to push the idea that voting is important, necessary and 
easy to do. We are trying to aid returning and potential voters to exercise their 
right to vote and make a difference in the 2014 Trenton mayoral election. In order 
to actually reach these people, our website must be engaging, interactive, and 
informative—attributes that will definitely make or break the success of any 
website.

Website Benefits:

We will educate readers about the candidates, the availability of voting and 
how/why they should vote. Many people see voting as a hassle or feel that by 
voting they are not actually making a difference. Our site is designed to show 
people about the issues in Trenton, how their vote can make that difference, and to 
inform them about candidates they could potentially be putting in the mayoral 
position. 

The Target Audience:

Teachers, mothers, small business owners, women, men, the elderly; our audience 
is everyone and anyone that actually will be impacted by the Trenton mayoral 
election. It is everyone who wants to see a change in their city, everyone who 
actually cares to make a difference. Our audience is individuals who want to be 
informed and up to date about what is happening and what can potentially occur 
in a place where they call home. 

Census of Audience and What it Means for Our Website
The audience of our website is represented by the 80,000 residents in Trenton. 
Among those residents is a mix of people: those who are of different ethnicities 
and speak different languages, those who are first-time voters, those who are high 



“Sliders” 2

school graduates, and those who are unemployed, working multiple jobs, or who 
are homeless.

 According to a census done by surburbanstats.org for 2012-2013, 
out of the 79,790 people in households in Trenton, 58,595 of those 
people are over the age of eighteen and eligible to vote 
(Suburbanstats.org). That means that approximately 73.4% of the 
population is eligible to vote. (Note: this does not include those people 
who are homeless and over the age of 18.) This means that our website 
must include information for first-time voters and regular voters in 
general.
 According to New Jersey’s Department of Education, the 2012 
high school graduation rate was 48.44%. While this percentage was 
slightly higher than 2011’s graduation rate of 47.71% the overall 
circumstances is still in need of assistance. The maintenance of the 
buildings and the quality of education needs to be improved upon. 
(State of New Jersey: Department of Education) This means that our 
website must be written simplistically, so the average reader in Trenton 
can understand the voting process and the information on the 
candidates.
 According to the U.S. Bureau of Labor Statistics website, the 
unemployment rates for the Trenton area is at 7.2% (U.S. Bureau of 
Labor Statistics). These figures include the people who are working 
multiple minimum wage jobs, who have already given up on searching 
for employment, or who are homeless. In 2012, the organization 
Mercer Alliance To End Homelessness projected that in a year there 
are about 2,469 adults and children who are homeless in Mercer 
County (Mercer Alliance). This means that our website needs to 
include information about the candidates’ perspectives on the 
employment sector, and information voting rights for homeless people.
 According to a census done by surburbanstats.org for 2012-2013, 
among the residents of Trenton: 52% are African American, 33% are 
Hispanic or Latino, and 26% are Caucasian. This means that our 
website has to cater to those who speak another language other than 
English. (Suburbanstats.org)

Our Message and the Voter’s Need

Key messages that our site will promote are: 
1. Your Vote Does Matter
2. An informed voter, is an influential voter

Our website will provide readers with all of the information necessary for them to 
make an educated decision on who they will want to vote for. This includes the 
obvious background information on the candidates and their stances on Trenton 
and where they want to take the city. They will need to know where to vote, what 
time, and how to vote. They will also need to know if there are any 
accommodations for any individual that would need them. Most importantly we 

http://suburbanstats.org/population/new-jersey/how-many-people-live-in-trenton
http://suburbanstats.org/population/new-jersey/how-many-people-live-in-trenton
http://www.merceralliance.org/pdf/2012-PITC.pdf
http://www.bls.gov/ro2/blssummary_trenton.pdf
http://www.bls.gov/ro2/blssummary_trenton.pdf
http://www.state.nj.us/education/news/2012/1205grad.htm
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stress the fact that voting is important and that their ballots do matter, and that 
they as a people matter to the city as a whole.

The Importance of the Website’s Text and Content
Our readers will be on our site in order to gain further information about the 
mayoral election in 2014. They will want to know more information about the 
candidates, their opinions on major issues that face the city of Trenton, and they 
will want to know how they, as individuals, can get involved. The people that will 
be visiting our site are the people that will want to have an influence on the future 
of Trenton.

Accessibility of the Website 
Being that the information will be on the internet, our audience can read it on a 
computer or laptop. They can also read it on the go with either their mobile device 
or tablet. In addition, they will not just be reading straight text, but they will be 
receiving information through video, quizzes, slideshows, etc. 

Profiles of Our Target Audience:
While there are many citizens of Trenton that our website will impact, we can specify some 
examples that will be a main part of our target audience. We are targeting and audience that  
wants to be a part of something large than themselves. We are targeting an audience that wants 
positive change in the City of Trenton.

Examples of Our Target Audience: 
Our first example is the elderly woman who has lived in Trenton her whole life. 
She has had children, and her children have had children. She is a part of a 
lineage; the city is her home and this is something that no one can take from her. 
She wants to see the city get back to the beauty she remembers it to have. She has 
not lost hope in her city, she never will and she is completely on board for moving 
Trenton forward. Our site will help her feel connected to the political affairs that 
might help her see her hopes come to past. She will be able to see how she can 
vote and any accommodations she might need in order to do so. A lot of the times 
many people do not see the elderly to be technology savvy, however our site will 
be welcoming to all and will be easy to understand in order to reach all 
generations.
Another example is the overworked single mother who is looking for the school 
systems to become better for her children. She is very hardworking, yet very tired 
and she is trying her best to provide for her children. However she knows that the 
school systems could use some adjustments. She is on our site to see which 
candidate is actually planning on acting on the behalf of the children. She is 
looking for the one who will help her children’s educations, the one that would 
make sure that they have a chance to go to college and not be any lesser 
academically than their counterparts. 
The final example is a young African American male who has just become of age 
to vote. He has been told all his life that his vote would matter. He has seen other 
campaigns like “Rock The Vote” and has always imagined the day he could make 
an impact on any form of government. Not to mention he has seen the violence in 
the city first hand but somehow he has always been able to slip away from it. He 
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knows what is going on around him, and he knows that there has to be a major 
change in order for things to get better. He is on our site looking for how he can 
register himself to vote in order to make an impact. He is on our site to view 
which candidate has the best plan to stop the violence. He is looking for his voting 
location and trying to find out what information he will need to bring with him to 
his first time at the ballots. 

Project Style:
Description

We are proposing a site that not only informs a prospective voter about the 
mayoral candidates and voting information in clear, concise manner, but we also 
want the site to be very visually engaging.
One main impression that we want to get potential users of the site, is that the site 
is simple and easy to navigate. Unlike other voting sites like the City of Trenton 
website (www.trentonnj.org), we do not want our site to have hidden buttons or 
information that can only be accessed a certain way. 
All information will be accessible through the navigation bar on every page of the 
website. In sum, the site’s primary source of operation will be the navigation bar 
composed of five buttons (Home, About Us, Voter Information, Candidates and 
Video) that will run along every page of the website.
An optional search bar will also be available on every page of the website so users 
can look up key words or phrases to find the information they are looking for 
within the site.
The text itself will be direct and simplistic. According to New Jersey’s 
Department of Education, the 2012 high school graduation rate was 48.44%. 
While this percentage was slightly higher than 2011’s graduation rate of 47.71% 
the overall circumstances is still in need of assistance. (State of New Jersey: 
Department of Education). This means that a large portion of the population most 
likely is not able to read at a high school level, which means that the texts of the 
sight should be phrased no higher than a 7th or 8th grade reading level. According to 
the ____ readability check on Word Processor 2010, the voter information text in 
our sample content was at a ____ reading level.
Optional print features will be on certain text-based pages so prospective voters 
can have a hard copy of candidate or voting information.
The site will use the colors of navy blue, gold, white and black. Navy blue and 
gold are traditional and representative of the state of New Jersey. They omit an 
official presence giving an air of credibility to our site. White backgrounds with 
bolded, italicized and regular black colored text in the font Times New Roman. 
This will add a more modern feeling to the site when couple with the pictures and 
social media plug-ins. The site will also have thin black dividing lines within 
various pages of the website to break up long pages of text into smaller sections.
To achieve a more modern aspect, our website will feature relevant pictures to 
accompany text, a news feed on the “Home” page, social media buttons, an 
interactive quiz to match people to a candidate, videos, a slider bar of information, 
and much more!

http://www.state.nj.us/education/news/2012/1205grad.htm
http://www.state.nj.us/education/news/2012/1205grad.htm
http://www.trentonnj.org/
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The Wireframe
Follow the attached link to see the wireframes to our proposed website for 
Beautiful Trenton. Note: Only markups containing our team name “Sliders” are 
part of our proposal.
Link: https://immtcnj.mybalsamiq.com/projects/trentonelections/grid

Special Considerations and Special Features:
While the majority our of our target audience may be have access to mobile 
devices due to their economic standing, we still want our website to be able to 
reach out to those voters who are always on the go, or those voters who are from 
the “technology-based” generation--this would presumably be first-time voters.
Other special features of the website will include a Facebook and Twitter button 
on the homepage. The Facebook button will be directly linked to Beautiful 
Trenton’s “Trenton Elections” Facebook page so people can follow them or like 
them on Facebook. Even though there is not a specific Twitter page created for 
“Trenton Elections,” one could be created easily enough, and the Twitter button 
on the homepage of the website will then take a user straight to that Twitter page. 
This will allow people to “follow” the election and get short, quick updates about 
Trenton’s political issues, mayoral candidates, etc. We added these two features in 
hopes of promoting the sites/pages that have already created. By compiling all of 
these social networking tools onto one website, it will make it easier for a 
potential voter to find them and have access to them. As explained above, the 
main goal of our website it to make the voting process easier for the voter in 
hopes to encourage them to go out and vote.
Another feature would be the YouTube button on the bottom of the “Home” page 
and the link on the bottom of the “Videos” that will take a user directly to the 
TrentonElections YouTube channel. Again, this is just a way to start promoting 
and creating traffic on various social media websites.
A “News” widget will also be available on the “Home” page of the website. The 
widget will troll the internet using key phrases and name, and post links of articles 
that will be useful to the website and potential voters. Examples could be, and 
article on Patrick Hall or an article on a new policy pertaining to voting 
requirements. This could even be an app that people with iPhones or tablets can 
download onto their phone for constant updates.
As mentioned above, there will be a built-in print function that will appear on 
pages listed under the “Candidates” and “Voter Information” buttons. This 
encourages potential voters (who might not necessarily have a cellphone) to print 
out information, share it with friends and neighbors, or to even use the voter 
information as a sort of check list.
Lastly, on the “Home” page there will be a button in the top right-hand corner that 
says “English/Spanish.” If clicked on, this button will translate the entire website 
into Spanish if desired. This will help reach a larger population of voters in 
Trenton. The Spanish version of the website will also include a translated version 
of the “Match Mayor Quiz” and an optional Spanish subtitled version of the 
promoted videos on the website.

https://immtcnj.mybalsamiq.com/projects/trentonelections/grid
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Website Flow Chart and Site Map:
Website Navigation

As said above, a navigation bar will be available on every page of the website so 
that a user can easily search for the information they are looking for. The 
navigation bar will not have dropdowns to other pages but will take the user either 
to a specific page or to a second menu (i.e. the voter information and candidate’s 
buttons) where a user will get a list of buttons that break up the larger and broader 
category. 
For example, when a user clicks on the Candidates button on the navigation bar, 
they user will be taken to a new menu with pictures and name of all six candidates 
running for mayor of Trenton. The user can then click on the picture or the name 
of which candidate they want to read about and they will be taken to that specific 
candidate’s profile. The original navigation bar will be along the top so the user 
can refer to it, and an additional button called “Return to the Candidates Page” 
will be at the bottom of each profile page so the reader can backtrack easily. The 
button being at the bottom of the profile page also forces the user to read 
through/or at least skim all of the given text. A similar set up is used for the “Voter 
Information” button on the navigation bar.
Below is a simple outline/flow chart of the organizational structure of the website. 
It should be noted that while certain pages are listed under certain categories, all 
pages have access to the main navigation bar and can return back to their initial 
menu. For a more detailed visual of the flow and navigation of our website, please 
refer to the link listed under “Wireframes” and click through our wireframes to 
see how the navigation bar and button interact with all the pages.
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Sample Content:
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The Slider Bar
Our team name “Sliders” stemmed from our sample content which was a slider 
bar. Nine topics were represented by titles and pictures that a user could scroll 
through, click on, and are taken to that specific topic’s page of information.
Generally, in today’s society, people have been more inclined to media rather than 
just blanketed text. Taking that into consideration we thought that the best way to 
initially engage a user with our website was to place a slider bar underneath the 
navigation bar. Typically, most websites have something similar to this, and the 
slider will show pictures with captions, and will take a user to a corresponding 
webpage if clicked on. But these sliders usually contain unrelated pictures to 
random information. We did not want that. So we designed our slider to be 
pertinent to voter information and the broken down areas beneath that category. 
By having this slider on the home page, users will automatically be drawn to the 
various pictures that relate to the voting information. Essentially we have taken a 
topic that is most commonly just pure text and made it more interactive for the 
website user. 
The idea of having a slider bar on a webpage is a very modern and recent concept 
that many websites have been adopting. Given that we designed a slider bar as our 
sample content, we decided to base the rest of the website around that slider by 
adopting a very interactive and direct concept/theme. Based off the simplicity of 
the slider, we were inspired to use pictures as buttons, horizontal lines to break up 
text, and white backgrounds with bold texts in an assortment of fonts, all of which 
are what we deem modern traits in a website.
To supplement our sample content of the slider bar, we also have decided to 
include a “Match-Mayor Quiz” where users would essentially be matched with 
their ideal candidate based on a candidate’s platform. (This is content that is being 
worked on by another group.) We also felt that a “Videos” section would be more 
beneficial to the website than to just feature one or two videos on the homepage. 
This video section will not only include a video about why people should vote 
(content being worked on by another group) but our “Videos” section will also 
include videos that have been created by the TrentonElections YouTube channel. 
There will also be a link to the channel, to help get the videos more views and the 
channel more activity.
Our sample content (Slider Bar) can be viewed here: 
http://tuy1.com/IMM140/IMM140.html

Resource Requirements

WordPress is suitable for building the basics of the website, such as laying out the 
format, selecting colors and fonts, and uploading simple text, information or 
images. However, some basic HTML and CSS knowledge and skills will be 
needed, in case the WordPress does not function properly when adding the more 
difficult aspects, such as videos, social media links, slider bar, etc. Also, it should 
be noted that there are a limited amount of widgets that are free to use—such as a 
slider bar. This means that our choices/available resources in widgets to 

http://tuy1.com/IMM140/IMM140.html
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incorporate into the website, so we might not get the exact widget that we 
envision.

Development Timeline

The overall process of constructing the website we outlined should take no longer than six weeks 
to construct—providing that there are no complications of course and providing that the designer 
has at least basic skills in HTML and CSS programming for a WordPress.

Stage One: Week One

The first stage of building this website is to divide the work of revising and 
organizing the information about each candidate, the voting process, and any 
interactive content that will be used, such as videos or links to other websites. (A 
bulk of this should already be completed from our Fall 2013 semester class. The 
main goal is for everyone to familiarize themselves with the content they will be 
working with.) This is also a good time for everyone to familiarize themselves 
with our targeted audience and get a god understanding of how this site needs to 
function and look in order for our audience to be able to use it/want to use it.

Stage Two: Weeks Two and Three

The second stage if building the website is to create the basic layout of each page 
of the website—our website is 21 pages long, so keep that in mind. This layout 
will include the design of the homepage, the layout of place holders for the 
individual content (text, pictures, where a button will go, etc.), and the colors and 
fonts that the website will use. In the case of our website, we will use Times New 
Roman (bold, italics, regular) and will we use the colors of blue, gold, white, and 
black. (Note: Use the wireframes we created as a guide.)

Stage Three: Week Four

Stage three will be the challenge of the project: embedding the News Feed widget 
and having it function properly, embedding the slider bar to the homepage and 
having it navigate properly throughout the website, and lastly, having the quiz 
properly embedded into the Candidates section of the website. This should be 
handled by people who are comfortable using HTML and CSS, and who are able 
to think creatively.

Stage Four: Week Five

This stage will require the uploading of text, images, videos, and links to the site 
and making sure that they are arranged neatly, and that the text does not seem 
visually daunting. This step will require a designers-eye. It also might help to 
keep our targeted audience in mind and think about what they would like to see.

Stage Five: Week Six
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This final is stage is to give everyone a chance to work out any kinks or bugs that 
are left in the site and to make sure that every page is accessible to each other. 
This step is to make sure everything works and to enjoy your accomplishments.

Sustainability:

Website Maintenance:

After the website is created and finalized, the website will have to be maintained 
and frequently updated in order for the information given to remain relevant and 
truthful. In the upcoming years, candidates’ profiles that are running in a Trenton 
mayoral election will also have to be changed and updated as well.

To make this updating process easier, we have organized the site with a very basic 
layout, where no information or sections of information are repeated on different 
pages within the website. For example: All information pertaining to the mayor 
candidate Patrick Hall is strictly located on one page: his biographical page. This 
will make it easier for the website manager to removed or add information to a 
particular topic--they will not have to update multiple places just for one subject.

Breakdown of Needed Updates:

On the homepage the news feed, which will most likely be some sort of app, 
should automatically update itself automatically by searching the internet for key 
phrases or names and uploading those links to the news feed. Of course this 
feature will have to be changed in order for it to be used for the next Trenton 
mayoral election.

Under the candidate’s button on the navigation bar, that main menu screen will 
have to be update with new pictures and names for the next mayoral election. The 
biographies will also have to be updated with information on current candidates, 
but only if something drastically changes, like a candidate drops the race, changes 
their platform focus, etc. If no drastic information is released on the candidates 
than the six pages pertaining to each of the candidates’ biographies and platforms 
will not have to be updated until the next mayoral election. 

The “Match-Mayor Quiz” will also have to be updated accordingly or each 
mayoral election, but should not have to be updated for the current, 2014, mayoral 
election.

The “About Us” page and “Voter Information” page (along with the subsequent 
voter issue areas) should not have to be updated at all. Voter information is pretty 
stagnant, only clarification or textual changes might be made in the future. 
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However, the “Polling Place Map” should be regularly updated and revised for 
each mayoral election incase more polling place have been added or removed. 
The “About Us” page might only have to be update is Beautiful Trenton begins 
working with new partners or if they want to change the missions statement of the 
website, etc.

Lastly is the “Video” section of the website. This section will need continuous 
updating throughout the 2014 election and beyond, in order for the posted videos 
to remain relevant and up to date. 

Who will manage the site?

Ideally, Beautiful Trenton should essentially hire someone full/part-time to 
manage the website. Another alternative would be for Beautiful Trenton to 
continue to collaborate with The College of New Jersey’s faculty and students, 
and develop and internship program where a student could do manage the site for 
a semester (or longer) and receive some sort of credit/compensation for it. This 
would allow students to get real world experience in managing a website and 
would give Beautiful Trenton continuous workers for the website.

Analytics:

Tracking the Website’s Performance

The site’s performance will be tracked by embedding Google analytics into the 
website. Google analytics will produce a detailed package of the users who are 
using the site and exactly how or what device they are trying to use the site.
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